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The Importance of Design
Posted by on 01/10 at 0B:44 PM »

1 spent some time today redesigning the Buzz Marketing with Blogs blog (hope you like it)
and thought I'd share a few musings on design with you. Since I make at least part of my
living off my design skills, I tend to look for well-designed blogs, sometimes even before T
look at the writing. Not all your readers will care whether you have a well-designed blog,
but I'm not one of them! The way your blog looks is important because is what your visitors
see before they're read their first word. They will make decisions abo: ether to trust
you, whether to comment and whether to come back based in part on the way your blog
looks.

Of course, with a blog, a little good design can go a long way, since the most important
element in the long run is the content. So as you think about where to focus your design
time, pay particular attention to the layout—your blog needs to be legible—and to the
branding of your blag. Let people know where they are by creating a unique masthead.
Rlans are a nnod nlace to be creative with desian fwell. mare sn than a cornorate Weh

Buzz Marketing
Wwith Blogs

A Rﬁ,"'i;. ernce
Rest of Us!

ABOUT
This blog is the companion Web site
for "Buzz Marketing with Blogs for
Durnmies,” & book for business
professionals looking for answers and
solrtions for business blogging by

- Available March
2005. >

& Dome

& 0 Inemet

You can check out other great blogs as well, all
of which are linked from Buzz Marketing with
Blogs. | find these blogs and bloggers extremely
helpful:

Blog Business World, by Wayne Hurlbert:
Discover about blogs in business, marketing,
public relations, and search engine optimization
issues.
blogbusinessworld.blogspot.com

The Blog Herald, edited by Duncan Riley: A
portal of individual and corporate blogging
news. www.blogherald.com

Business Blog Consulting, by Rick E. Bruner
and others: A site devoted to demonstrating
how Web logs help you communicate with
customers (and prospective customers). www .
businessblogconsulting.com

Common Craft, by Lee LeFever: The focus of
Common Craft is innovative uses of social soft-
ware in business. www.commoncraft.com

CorporateBlogging.Info, by Fredrik Wacka:
This blog is designed to help you get started

with corporate blogging. www.corporate
blogging.info

Diva Marketing Blog, by Toby Bloomberg:
Matching your brand with the opportunities
of the blogosphere. b1oombergmarketing.
blogs.com

Easy Bake Weblogs, by Andy Wibbels: Find out
about blog publishing and Internet marketing
for entrepreneurs and small businesses. easy
bakeweblogs.com

Lip-Sticking, by Yvonne DiVita: Marketing
issues with a focus on women and the Internet.
windsormedia.blogs.com

Micro Persuasion, by Steve Rubel: Steve Rubel
on how blogs and participatory journalism are
impacting the practice of public relations. www .
micropersuasion.com

Radiant Marketing Group, by Paul Chaney: Find
out how to engage and interact with customers
and clients via blogs, RSS, and e-mail. www.
radiantmarketinggroup.com
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